The Mass Influence Information Theory 


This theory proposes that the psychological, social, and lingual, characteristics, pattern, an idea 
that is dependent to its quantities being compared in a particular platform that is relevant to 
media and information, directly affects an individual to his/her decision, criteria, and judgment. 

It is a common conception among the strands and studies of psychology that humans do have 
distinctive trait whether natural or developmental as an unconscious coping to its environment's 
standards. By means of environment, it is also referring to the individuals living within it. 
Humans re-ascertain themselves into doing something for the sake of others. Most of the 
individuals present to a particular activity within a platform of social media, participate and sway 
depending on the course of the majority. Mass Influence Theory explains the common 
manipulation in our current society in this digital age. 

The evidence of this theory is present at different platform wherein users mostly can freely 
interact and base their conception depending on other's suggestions, recommendations, and 
critic. Different platforms use the function that allows its users to grade. Grading is when a user 
interacts in a particular way e.g. likes or dislikes, upvote or downvote, share or to block. Any 
common expression that most of us were experiencing in the media today is under this theory. 

Communication Influence from Socialization 

It's such a been a long time since we humans start identifying ourselves as exemplary than other 
beings on this planet. We treated highly of ourselves that we kept on improving regardless of 
how it may affect our nature and other species-alike. We consume better and faster than it was 
before. By all means of improvement, it is also common that we improved on our daily lives and 


activities. 



We learn to adapt astronomically where we exert less than what our biological body can do. 
Every time, we continue to change ourselves, gaining more knowledge and abilities. It is 
common to assume that the humans of the future will be more knowledgeable and educated as it 
is. As we go on our high journey, communication is also part of it. We so more than actual 
conversation because humans added efficiency on their work combined by different fields of 
knowledge e.g. engineering, technological advancements, science. We learned to create waves 
and make things smaller for efficiency and casual use. Now, we can talk by a far stretch of 
distance without any interruption. All of was due to our social needs. 

There's a lot of animals who use the same communication strategy to connect, interact, survive, 
and even announce. They've used distinct noises which is a simpler version of our language but 
its use is still effective at least for animals. Language develops its way into more intricate 
designs and styles so that we could easily connect to others. It introduces another way of survival 
which is socializing. Beings are always driven by their urge to survive for unknown causes and 
to do so, we continuously seek for the betterment of ourselves. Some of use may choose to 
improve physically and mentally. For improvement, they have to be aware so they have to 
interact with other people. To adapt, improve and apply. Although every learning adds up the 
pressure to oneself, stress is an indicator of improvement. 

Legitimacy and Credibility 

It is hard to know which information is true and which one is perpetuated by trolls. There's a lot 
of information lurking around in different platforms of social media and trusting a source of an 
article is a hard thing to do. Some may argue that common logic must be effective enough to 
identify which one is right and wrong but there are instances where there are seemingly crafted 
works that are made of trolls. For instance, a famous Youtube Channel decided to put a prank on 



a new company and it became successful. They've fooled the information gatherers and here's 
how they did it: 

Justin Bieber's scandalous eating methods baffled people last week after a photo of the long¬ 
haired vagrant biting into the middle of a burrito went viral. 

The bizarre Justin Bieber burrito incident reminds us not to believe everything online 
By Julia Alexander(2018) 

Even a casual burrito connoisseur can tell you burritos are eaten from top to bottom, using the tin 
foil to guide you’re eating path. Bieber's supposed decision to bite directly into the middle — 
resulting in beans, cheese, meat, and lettuce spilling all over the ground — is absurd. Multiple 
news organizations picked up on the photo, blogging about Bieber's latest mishap, with Vice 
even going so far as to re-create the experiment. Everyone came to the same conclusion: either 
Bieber has never eaten a burrito or someone's pulling a fast one on the world. 

The latter is true. 

Yes Theory, a popular YouTube channel that recently made headlines by joining Will Smith for 
a bungee-jumping session into the Grand Canyon, orchestrated the entire burrito-eating incident. 
Everything about the photo is fake, including numerous reports suggesting Bieber was the one in 
the photo. 

Yes Theory brought Bieber's Instagram influencer doppelganger, Brad Sousa, to Los Angeles to 
pose in the shot. They spent the day driving around LA and staging different events that could 
make for a viral story, but the team put their bets on the weird burrito shot. To make sure it was 
seen by absolutely everyone on the internet — or at least, by people who would turn it from a 



random photo into a conversation-starter — they uploaded the photo to Reddit's r/pics and 
r/mildlyinfuriating subreddits to boost circulation. 

"Not a single person is questioning whether it's actually Justin Bieber," one of the team members 
says in the video. 

Although Yes Theory's prank is nothing more than that — a harmless joke done time and time 
again in the past on shows like JFL Gags and Jackass — it does signal a growing issue on the 
internet. Misinformation spreads all the time, especially on sites like Reddit and Twitter, where 
photos are shared and retweeted thousands of times by people who are responding to whether 
something amuses or intrigues them, rather than whether it's true. These photos or stories 
eventually become big enough that news organizations respond to growing pandemonium online. 

The Yes Theory team addresses the idea toward the beginning of the video, as they discuss how 
to ensure their prank is successful. 

"The thing is, to get this to go viral, we have to have people in the news think it's real," one 
member says. "Those are the people that are going to spread it, right?" 

Conor, a Yes Theory member who posted the photo to Reddit, told Vanity Fair he was convinced 
it was Justin Bieber. Vanity Fair ran the story as such. Paper Mag, Vice, Cosmopolitan, and even 
the BBC all picked up on the story. Yes Theory's plan to spread a hoax went exactly as planned. 
Just about everyone fell for it. 

Still, it's heartening to see that as quickly as the story went viral, debunkers appeared on Twitter, 
Facebook, and Reddit almost as quickly asking for proof that it actually was Bieber in the photo. 
In a world where photos and even video posted online are often manufactured for nefarious ends, 
that kind of response is a sign of new-age media literacy. Publications like Vanity Fair tried 



getting to the bottom of the story by seeking out the original Reddit poster and digging for more 
information. Celebrity gossip is fun, but spending more time investigating a viral photo or story, 
even when it's tabloid nonsense, goes a long way. 

Fake Bieber eating a burrito sideways is a harmless prank — and a pretty good one. It's also a 
reminder to question everything on the internet. Especially Reddit. 

The problem of seeking out the truth could lie elsewhere. Researchers find and gather data which 
are then filtered by different editors. It's hard to decipher the truth especially if the ones who are 
creating false information are dedicated. The members of Yes Theory channel are interviewed 
but the questions are not enough to know the truth. News televisions, information sites that 
produced printed companies can also spread misinformation so even if they are known to 
announcing correct news, by this age of digital media, they could also be just used as a tool for 
future pranks and misinformation. This is where the stages of credible information will come 
from but it is important to know first the definition of credible and legible. 

As adjectives, the difference between credible and legitimate is that credit is credible while 
legitimate is in accordance with the law or established legal forms and requirements; lawful. 

As a verb legitimate is to make legitimate, lawful, or valid; especially, to put in the position or 
state of a legitimate person before the law, by legal means. 

Stages of Credibility by Maximus Borough 

Traditional News Companies - The traditional base of distribution of news via the use of printed 
materials before the emergence of the internet. Most of these companies cope up by the modem 
distribution of information by creating a website version of the different platform of distributing 
information. The examples of these social platforms are Facebook Pages, Twitter, and etc. They 



are more credible because of their built reputation throughout the years of televised information 
and printed copies. Telecommunication companies are also part of these stage as they distribute 
information with interviews, illustrations, and footage to show on the television. Among the 
stages, they have the least mistakes in terms of distributing news in a long period of time. Also, 
traditional news companies have a series of editing before making in front of the television. 

Some of the new sites and Facebook pages that distributes information that emerges had 
mistaken where some of the viewers identify and thus the reputation of some of these community 
are downgraded. The income of a company is mostly parallel to its popularity that creates 
demand and clients. 

Fox News 

Fox News Channel (FNC) was founded in 1996 under the ownership of News Corporation 
(founded by Australian-born media mogul Rupert Murdoch), the third largest media company in 
the United States behind Time Warner and The Walt Disney Company. The network is headed 
by chief executive officer Rupert Murdoch. The network began broadcasting its programming in 
high definition in May 2008. 

Since the network's launch, FNC has gradually grown to become the highest-rated cable 
network. FNC's former prime time lineup included programs such as The O'Reilly Factor, hosted 
by Bill O'Reilly, which had been a top-rated program since the early 2000s when considered 
among major cable news channels. The channel's longtime slogans are "Fair and Balanced" and 
"We Report. You Decide". 


MSNBC 



MSNBC debuted in 1996, as a partnership between NBC News and Microsoft (Microsoft's stake 
in the channel was gradually bought out by NBC until the latter's parent NBCUniversal bought 
out the remaining minority stake held by Microsoft in 2011). When the network was launched, 
its leading hosts included Jodi Applegate, John Gibson, Tim Russert, and Brian Williams. For 
over a decade, the network's ratings were consistently in the last place among the cable news 
channels. 

After Phil Griffin became president of MSNBC in mid-2008, the channel began shifting towards 
an increasingly politically liberal ideology in its analysis programming, particularly in its prime¬ 
time lineup. MSNBC launched a high definition simulcast feed on June 29, 2009. 

Notable personalities on the network include Morning Joe co-hosts Joe Scarborough and Mika 
Brzezinski, daytime anchors Chuck Todd and Andrea Mitchell, and evening commentators Chris 
Matthews and Rachel Maddow. The network was noted in the mid-2000s for its harsh criticism 
of then-President George W. Bush, most notably the 'special comment' segment of former anchor 
Keith Olbermann's show, Countdown. This, combined with accusations of support for then- 
President Barack Obama, has led to MSNBC being criticized for liberal bias, a reputation it has 
increasingly embraced with its "Lean Forward" slogan (which it adopted in 2011) and open 
promotion of progressive and liberal ideas. 

The channel had a spin-off called Shift. Established in 2014, it was an online-only channel 
through its website MSNBC.com. The programming schedule was less focused on politics than 
the main channel, built to be a divergence from it and is more tailored to a younger audience. 

The channel ceased operations without notice sometime before 2018. 


CNN 



Cable News Network (CNN) launched on June 1, 1980, as the first cable channel devoted to 
news programming. The Persian Gulf War in 1991 catapulted CNN into the spotlight, largely 
because the channel was the only news outlet with the ability to communicate from inside Iraq 
during the initial hours of the American bombing campaign, with live reports from the al-Rashid 
Hotel in Baghdad by reporters Bernard Shaw, John Holliman, and Peter Arnett. Throughout the 
1990s, CNN (which was at the time the only major cable news channel) became very influential, 
an influence later coined as the CNN effect. 

CNN was the first cable news network to begin broadcasting in high definition in September 
2007. Today, CNN's television personalities include Wolf Blitzer, Erin Burnett, Anderson 
Cooper, and Jake Tapper. 

BBC World News 

BBC World News is the BBC's international news and current affairs television channel. While 
the channel does not specifically target the U.S., the BBC has a bureau in Washington, D.C., and 
produces two programs that cover U.S. news and politics: BBC World News America and 
Beyond 100 Days. These shows are also broadcast on public television stations, as well as a half- 
hour BBC World News bulletins. BBC World News has covered both U.S. presidential and 
midterm elections results. The BBC produces weather forecasts for the U.S. and Canada and runs 
advertisements on the U.S. feed, as foreign broadcasts are not covered by the United Kingdom 
television license. The channel is carried on Cablevision, Comcast, Spectrum, Verizon FiOS and 
AT&T U-Verse, as well as internet TV providers YouTube TV and Sling TV. 


ESPNews 



ESPN launched a 24-hour sports news channel named ESPNews on November 1, 1996, which is 
carried by most cable and satellite providers, although usually only on dedicated sports and 
information tiers. It airs news, highlights, press conferences and commentary by analysts all in 
relation to sports. ESPNews was also syndicated to regional sports networks as daytime filler 
programming and also often appears as blackout filler on ESPN or ESPN2 when those channels 
air a program unavailable in a certain geographic area. 

ESPNews scaled back its news-only format in 2013, after several years of ESPN expanding its 
flagship newscast, SportsCenter, throughout the daytime hours on the main channel. ESPNews 
newscasts are now branded under the SportsCenter brand, while replays of ESPN2 talk programs 
typically air when SportsCenter airs on ESPN's main channel. 

At least one of the ESPN networks is usually carrying a SportsCenter broadcast at any given 
time, with the lone exceptions being particularly busy sports days in which all three networks 
(ESPN, ESPN2, and ESPNEWS) are carrying sporting events and the network's multi-channel 
coverage of major sports events. 

The New York Times 

nytimes.com 

The New York Times Company (NYSE:NYT) is a global media organization dedicated to 
enhancing society by creating, collecting and distributing high-quality news and information. For 
more than 150 years, Times readers have expected their newspaper to provide the most thorough 
and uncompromising coverage in the world. The Times has won more Pulitzer prizes than any 
other news organization and remains No. 1 in overall reach of U.S. opinion leaders. The 



company includes The New York Times, International New York Times, NYTimes.com, 
INYT.com, and related properties. 

Washington Post 

washingtonpost.com 

The Washington Post provides award-winning news and understanding about the politics, 
policies, personalities, and institutions that make Washington, D.C. the world's seat of power, 
and is a critical tool and information source for those who call Washington, D.C. home. In digital 
form, The Washington Post combines its world-class journalism with the latest technology and 
tools and encourages participation and customization across all platforms so readers can engage 
with The Washington Post anytime, anywhere. 

USA Today 

usatoday.com 

USA TODAY and USATODAY.com reach a combined seven million readers daily. USA 
TODAY is a leader in mobile applications with more than 21 million downloads on mobile 
devices. USA TODAY is owned by Gannett Co., Inc. 

Houston Chronicle 

chron.com 

The Houston Chronicle was founded in 1901 and was acquired by Hearst in 1987. In addition to 
delivering in-depth coverage of local issues, the Houston Chronicle is committed to covering 
state, national and international news. In addition to the Houston Chronicle's 825,000 daily 


readers and 1.4 million readers on Sunday, Chron.com, is widely regarded as one of the top 



newspaper websites and averages nearly 95 million page views and 15 million unique visitors 
each month. 

The Wall Street Journal 

wsj.com 

The Wall Street Journal is America's largest newspaper by paid circulation with more than 2.2 
million subscribers. Building on its heritage as the leading source of business and financial news, 
the Journal has expanded its core content offering in recent years to include coverage of the arts, 
culture, lifestyle, real estate, sports, and personal health. 

Chicago Tribune 

chicagotribune.com 

Founded in 1847, Chicago Tribune is the flagship publication of the Chicago Tribune Media 
Group. Considered an industry leader in journalism, Chicago Tribune Media Group has grown 
into a multi-product, multi-channel news, and information. 

Los Angeles Times 

latimes.com 

The Los Angeles Times is the largest metropolitan daily newspaper in the country, with a daily 
readership of 1.4 million and 2.5 million on Sunday, more than 22 million unique latimes.com 
visitors monthly and a combined print and online local weekly audience of 4.1 million. The 
Pulitzer Prize-winning Times has been covering Southern California for more than 133 years. 


New York Post 



nypost.com 


Your source for breaking news, news about New York, sports, business, entertainment, opinion, 
real estate, culture, fashion, and more. 

Newsday 

newsday.com 

Breaking News, data and opinions in business, sports, entertainment, travel, lifestyle, plus much 
more. Newsday.com is the leading news source for Long Island and NYC. 

The Seattle Times 

seattletimes.com 

The Seattle Times is a locally-owned, private, independent news source. We're known for our 
comprehensive local coverage that creates conversation within the Seattle community, 
throughout the nation, and around the globe. 

Website News Companies - Perhaps this the first step of news companies to adapt to changing 
sources and demands. These new website companies that don't distribute printed news via 
newspapers or in any medium aside from websites and pages itself. These companies gather 
news on different methods and some of the information came from traditional news companies. 
Sometimes, they alter the articles and content of the information based on what they think suits 
the best. These alterations can either improve any flaws that they observed but alterations can 
also produce information tampering. Information tampering is the process wherein an entity, 
intentional or intentional changing the content of news resulting in misinformation or false news. 



The subscribers of these website or online news companies have increasing clients due to the 
changing time of spent time of an individual to the internet. 

Independent News - Independent News is commonly an organization that distributes information 
or news by varying methods without any representing company. These Independent News 
examples are the Facebook pages that create simple information distribution by mostly using 
simple editing of content with slides of information. This information is verified by their creators 
but since its popularity doesn't much up to the company-based or traditional news companies, it 
is expected that there is less filtering of information. The Income of a company of news or 
information distribution companies is dependent on its popularity. More popularity means that 
there are more companies willing to pay for their advertisements. 

Individual Sharing - Individual sharing is when an individual or a group of people shares and 
informs other individuals while having no background in news agency, fact-checkers, and news 
companies. These distributors are commonly the medium for distribution of information from the 
above stages. 

Fact Checking 

Fact-checking is now the common process that is being taught to identify which information 
must be trusted, which source have the indicators of credible information, and which context are 
more likely to be true. It is about which process must be done in order to identify the correct 
information. 

Fact checking is the process of attempting to verify or disprove assertions made in speech, print 
media or online content. The practice is essential for integrity in any area where claims are made, 
including government, journalism, and business. 



Inaccurate statements can take a number of different forms. A vendor may, for example, make 
false claims about their own product or attempt to undermine confidence in a competing 
technology by spreading fear, uncertainty, and doubt (FUD) about it. The misinformation could 
be an exaggeration of the benefits offered by the vendor's own product or unfounded speculation 
about risks associated with the competitor's product. Fact checking, in this context, involves 
seeking support or guarantees to back up any claims before making a decision. 

In the context of human resources management (HRM), scrupulously fact-checking claims on 
applicants' resumes can help to ensure that only qualified individuals are hired. That, in turn, can 
help prevent future problems and protect the business' profitability. 

Misinformation may be intentional or simply a matter of lax fact-checking or other human errors. 
Anyone who presents the material as factual should ensure that it does not contain any false 
statements. Failing to do so can result in damage to a business' reputation and in more extreme 
cases can result in compliance issues and/or legal action. To ensure that documents and other 
content are free of misinformation, it's important to avoid making any unsupported claims in the 
first place and to provide support for any that are made. Before disseminating any content, a 
writer should read it over carefully, attempting to identify any statements that could be open to 
question and deal with them appropriately. It's advisable to have any sensitive or important 
content reviewed by a qualified second person. (See: four eyes principle) 

Disinformation is a more aggressive version of misinformation, which is intended to deceive. 
Fake news sites, for example, are created as distribution channels for disinformation that serves 
the creator's agenda. Because disinformation is intentional, the onus is on the receiver to evaluate 


the material presented. 



Fact checkers often work in the research departments of magazines or for television news shows. 
They go over each story meticulously to confirm all the facts contained within it. This might 
mean confirming a subject's age or what the subject is reported to have said. 

Fact checkers are the second line of defense to ensure that mistakes don't happen. Should 
someone get angry and threaten to sue over the content of a news or feature story, the publication 
or program has multiple people who can back up the veracity of the information. 

Fact Checker Duties & Responsibilities 

A fact checker's duties begin with good research skills and an instinct for knowing when a fact 
has actually been confirmed. These duties include: 

Confirming details: A fact checker must be able to confirm details with a source without 
watering down or altering, the story itself. 

Correcting copy: This can include spelling, grammar, and punctuation errors. 

Confirm historical information: The dates of events that happened decades ago are as important 
as those of current events. 

Confirm data: This might include the quoted results of studies and surveys. 

Confirm identities: The names, addresses, and identities of quoted sources must be confirmed, 
including ascertaining that they really said or implied information that's being attributed to them 
without alarming them, potentially making them retract their quotes. 
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